Request for Proposals:

Nevada Public Relations Services for 

Americans for Balanced Energy Choices 

September 17, 2007

Americans for Balanced Energy Choices (ABEC) invites proposals from qualified public relations agencies (PRA) to assists its west region team in implementing a public affairs and media relations program in the state of Nevada. 

ABEC is seeking proposals for implementing a public information and media relations campaign to primarily: 

· Inform citizens and public officials in Nevada about the importance of coal-fueled electricity as it relates to Nevada’s energy affordability and security

· Influence public opinion and public policy at the state level

This campaign is designed to assist public information efforts in the state already underway.
The purpose of this public information initiative is to provide information to the media and Nevada citizens, elected officials, public interest groups, key Nevada industries and economic sectors, and others.

	Campaign Goals

· Increase general public awareness of the importance of coal to America’s energy mix

· Educate key audiences on industry advances in the development and deployment of clean coal technology

· Help shape near-term, crucial state policy decisions through the implementation of an effective public affairs and media relations campaign

· Assist in presidential candidate outreach in Nevada

· Emphasize industry program impacts to key state and federal politicians

· Assist and support ABEC in various government representation efforts

· Enhance the image and credibility of ABEC

· Assist ABEC in developing comprehensive relationships with key press throughout the state

ABEC foresees the Scope of Work for this effort to include the following:




1.  Press Releases/Media Statements/Editorials
As part of the campaign, ABEC and the PRA will identify appropriate subject matter themes as needed that will be used to produce in the range of 12 to 24 press releases and editorials. The PRA will assist the ABEC west region communications director:

A. Facilitate personal contacts with media outlets and other influentials
B. Gather the necessary quotes, background information, photos and or other materials as needed.
C. Draft the press release and/or editorial
D. Send the press release/editorial to the appropriate media sources and initiating follow-up contact.  Providing a call log of all attempts to contact specific representatives at media sources and the corresponding responses on a quarterly basis. 

E. Track media coverage and obtain actual hard copy originals/and or recordings from media sources.

F. Calculate and report on a quarterly basis the value of each article or broadcast based on corresponding advertising rates for an equivalent size or time within the media source. 

G. Develop monthly report highlighting coverage for distribution to ABEC staff and its members
2.  Media Tours/Editorial Boards

Under the project scope of work, ABEC will have the PRA provide consultation and assist in the implementation of state-wide media tours and editorial boards.  These tours will take place over phone and in-person using ABEC’s executive team and technology experts as the subject.
3.  Media Events

ABEC anticipates the PRA providing support for special events such as quarterly Webinars, sponsored events such as media roundtables, and when appropriate, press conferences.

4.  Advertising Placement

The PRA will not be responsible for the design of advertisements; rather ABEC will look to the PRA in assisting with the crafting of the ad messaging and coordination with placing the ad with the identified media outlet.

5.  Presidential Outreach

ABEC will be developing and implementing a comprehensive presidential outreach program.  ABEC will look to the selected PRA to provide support with this program in Nevada.
6.  Grassroots Assistance

ABEC will work with its Nevada consulting team and the PRA to identify cities and communities critical to helping shape policy at the grassroots level.  ABEC will look to utilize the PRA to assist in targeting audiences in specific cities/congressional districts and in formulating the message to best reach those audiences.

7.  Public Affairs

ABEC will work closely with the PRA and other Nevada consultants to identify key constituencies, states, communities, industry groups, etc. where direct outreach is needed.
8.  Issues Management
Nevada is perhaps one of the most volatile states in the west regions for ABEC’s industry.  As a result, ABEC will ask the PRA to assist in the development and implementation of strategies designed to avoid a crisis through effective issues management strategies.

9.  Regulation Communications

As part of ABEC’s broader, national communications campaign, a primary objective is to defeat unreasonable regulations that negatively impact the industry.  ABEC will look to the PRA to assist in implementing communications strategies and tactics designed to assist in defeating such regulations when/if they arise.

Required Qualifications
It is expected that firms or other organizations responding to this solicitation will have a demonstrable record of accomplishments in managing and carrying out similar
projects during the past five years. 

In addition, applying agencies must be able to demonstrate extensive knowledge of the current state of the electricity industry in the State of Nevada and surrounding region, and have experience with prior Nevada state and local government campaigns.

Specific qualifications include:
· Proven track record working with Nevada media
· Demonstrated expertise and experience in designing and implementing public
 
information campaigns;
· Extensive knowledge of the importance of coal-based electricity as it relates to the future security and affordability of energy in Nevada

· Demonstrated familiarity operating similar campaigns in Nevada 



Submission:

One (1) original proposal and two (2) copies must be received no later than 

Monday, October 1.

Proposals can be delivered to:

ABEC reserves the right to accept or reject in whole or in part any or all proposals submitted. ABEC shall reject proposals that are determined to be non-responsive. Personal interviews most likely will be scheduled as part of the selection process. If they are scheduled, final selection will be made based upon the interview and the proposal evaluation. ABEC anticipates selecting a qualified public relations organization no later than Monday, October 22, 2007.  All questions should be directed to Brad Jones at bjones@balancedenergy.org.

# # #

About ABEC


Americans for Balanced Energy Choices (ABEC) is a non-profit, non-partisan citizen group that advocates for energy policies that balance meeting America's growing demand for electricity with the need to protect the environment. ABEC will advocate support of these policies for continued economic growth and prosperity for America's working families. Because of coal's prominence in the nation's energy mix, electricity from coal is a major focus of the dialogue, and ABEC informs the American people about the important role coal-based electricity must play in our nation’s energy future. 





ABEC is located in Alexandria, VA, and manages its west region efforts through its office in Denver, CO.





Proposal Preparation





All proposals must include each of the following requirements:





Contact name with a telephone number, address and email address.


Overview of your organization.


Bios of the actual company representatives that would be assigned to work on this account. 


List of client accounts and similar projects your organization has worked on.


Case study portfolio – This portfolio should contain examples of work your organization has performed over a one year period for a specific single client.  Portfolio should consist of:


a. A one-page executive summary describing the collateral materials produced, web materials designed, press releases drafted and media coverage secured.  


b. Copies of collateral material (newsletter, etc.), web addresses and press releases produced for that client within the one year time frame.


c. Copies of all corresponding media coverage garnered within the one year time frame from the press releases developed for the client.


Description of how your agency would successfully complete each of the enumerated activities described in the Scope of Work.


Estimated monthly hourly level of effort and proposed monthly retainer rate to accomplish the proposed scope of work.


Two business references.





Evaluation:


Proposals will be evaluated on the following criteria:





Quality and content of the Single Client Portfolio


Qualifications of the organization


Qualifications of the representatives proposed to be assigned to the account


Proposed monthly retainer rates


Quality and clarity of the proposal









